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The Correlations Between Environmentalist Consumer Behavior and Personal Values
CANDAN F. B, BILGILI B, GUVEN T.
The European Proceedings of Social Behavioural Sciences, vol.1, pp.641-654, 2019 (SSCI)
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Tiiketicilerin Gosterig¢i Tiiketim Egilimlerinin Y Ve Z Kusag1 A¢isindan Incelenmesi

CESUR Z,, CAM F. B.

Balkan and Near Eastern Journal of Social Sciences, vol.8, pp.73-80, 2022 (Peer-Reviewed Journal)
Metaverse Evreninin Pazarlama Karmasi ile iligkisi: Markalara Yénelik Uygulama Ornekleri
CESUR Z., MEMIS S., CAM F. B.

Balkan and Near Eastern Journal of Social Sciences, vol.8, pp.81-89, 2022 (Peer-Reviewed Journal)
Deneyimsel Pazarlamanin Davranissal Niyet Uzerindeki Etkilerinde Miisteri Memnuniyetinin
Mediatdor Ve Magaza Tiiriiniin Moderatér Roli

CESUR Z., CANDAN CAM F. B.

Balkan and Near Eastern Journal of Social Sciences, vol.7, pp.37-64, 2021 (Peer-Reviewed Journal)

I¢sel Pazarlama Faaliyetleri ile Satig Giiciiniin Performansi Arasindaki iliski: Altin Miicevherat
Sektorii Uzerine Bir Arastirma

YILMAN U, CAM F. B.

Ekonomi, Isletme ve Yoénetim Dergisi, vol.4, no.2, pp.223-246, 2020 (Peer-Reviewed Journal)

A Study On The Relationship Between Personality Traits And Consumer Complaint Behavior
ELMASTAS D., CANDAN F. B.

International Journal of Business and Applied Social Science, 2018 (Peer-Reviewed Journal)

THE CONCEPTS OF CORPORATE SOCIAL RESPONSIBILITY AND THE EFFECTS OF PERCEPTIONS OF
CORPORATE SOCIAL RESPONSIBILITY ON ORGANIZATIONAL COMMITMENT

GUNSEL A, CANDAN F. B, KARATAS E.

Eurasian Journal of Social Sciences, 2017 (Peer-Reviewed Journal)

Uriin ilgileniminin Marka Sadakati Uzerindeki Etkisi

CANDAN F. B, KAMBAR R.

Kocaeli Universitesi Sosyal Bilimler Enstitiisii Dergisi, 2017 (Peer-Reviewed Journal)

The Differences Between the Attitudes of Male and Female Entrepreneurs in Forming Consumer
Based Brand Equity

BILGILI B, CANDAN F. B,, 0ZKUL E., GUVEN T.

International Journal of Global Business, 2016 (Peer-Reviewed Journal)

An Outlook on ‘““‘all inclusive’’ system as a product diversificationstrategy in terms of consumer
attitudes

BILGILI B,, 0ZKUL E., CANDAN F. B.

Procedia - Social and Behavioral Sciences, 2016 (Peer-Reviewed Journal)
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The relationship between marketing culture and organizational commitment: An empirical study in
Turkey

YILDIRIM S., ACARAY A, CANDAN F. B.

World Journal of Entrepreneurship, Management and SustainableDevelopment, 2016 (Peer-Reviewed Journal)
A Research Study On The Relationship Among Relational Benefit Perceived Quality image And
Customer Loyalty in Different Hospitality Businesses

BILGILI B.,, CANDAN F. B, BILGILI S.

INTERNATONAL JOURNAL OF MANAGEMENT CASES, 2014 (Peer-Reviewed Journal)

Investigating The Relationship Between ConsumptionValues and Personal Values Of Green Product
Buyers

CANDAN F. B,, YILDIRIM S.

INTERNATIONAL JOURNAL OF ECONOMICS AND MANAGEMENT SCIENCES, 2013 (Peer-Reviewed Journal)
Analysing The Relationship Between Consumption Values and Brand Loyalty of Young People A
Study On Personal Care Products

CANDAN F. B, UNAL S., ERCIS A.

EUROPEAN JOURNAL OF RESEARCH ON EDUCATION, 2013 (Peer-Reviewed Journal)

The Effect of Brand Satisfaction, Trust and Brand Commitment on Loyalty and Repurchase Intentions
ERCIS A, UNAL S., CANDAN F. B, AYDIN H.

Procedia - Social and Behavioral Sciences, vol.58, pp.1395-1404, 2012 (Peer-Reviewed Journal)

Tiiketici Elektronigi Perakendeciliginde Magaza Konumlarinin Belirlenmesine Yénelik Istanbul ilinde
Yapilan Bir Pilot Aragtirma

YUKSEL C. A, CANDAN F. B, YEREBAKAN 0.

PAZARLAMA VE PAZARLAMA ARASTIRMALARI DERGISI, 2011 (Peer-Reviewed Journal)

I¢sel Pazarlama Faaliyetlerinin Orgiitsel Baglhilik Unsurlar1 A¢isindan Degerlendirilmesi Bir Arastirma
CANDAN F. B, GUNDUZ CEKMECELIOGLU H.

YONETIM DERGISI, 2009 (Peer-Reviewed Journal)

Attitude of Master s Students through E Learning towards E Learning

CANDAN F. B,, TELLI YAMAMOTO G.

E-Business Review, 2008 (Peer-Reviewed Journal)

Mobilizing World New Challenges forAdvertising

TELLI YAMAMOTO G., AYDIN K., CANDAN F. B.

E-BUSINESS REVIEW, 2008 (Peer-Reviewed Journal)

Giizellik Salonlarindan Hizmet Alan Tiiketicileri Beklentilerine Gére Alt Pazar Boélimlerine Ayirma
Uzerine Bir Arastirma

CANDAN F. B,, BiLGILI B.

ONERI, vol.8, pp.71-81, 2008 (Peer-Reviewed Journal)

A Research On Measuring Consumer Ethnocentrism Of Young Turkish Customers Purchasing
Behaviours

CANDAN F. B, AYDIN K, TELLI YAMAMOTO G.

SERBIAN JOURNAL OF MANAGEMENT, 2008 (ESCI)

Biiyiik Olcekli Gida Perakendecilerini Ayiran Temel Ozelliklerin Belirlenmesine Yénelik bir Aragstirma
CANDAN F. B, KURTULUS K., GULLULU U.

PAZARLAMA VE PAZARLAMA ARASTIRMALARI DERGISI, 2006 (Peer-Reviewed Journal)

Girbulak Sinir Kapisindan Gegis Yapan Kisilerin Bu Kapidan Gergeklestirilen Sinir Ticaretinin
Boyutlar ile ilgili Bilgi Diisiince ve Tutumlar1 Uzerine Bir Arastirma

GULLULU U.,, CANDAN F. B,, YAPRAKLI T. §., KARABULUT K.

Atatiirk Universitesi Iktisadi ve IdariBilimler Dergisi, 2006 (Peer-Reviewed Journal)

internet Kullanicilarinin Gida Temizlik ve Kisisel Bakim Uriinlerinde Sanal Aligveris Yapma
Nedenlerini Belirlemeye Yonelik Pilot Bir Arastirma

CANDAN F. B,, KURTULUS K.

Atatiirk Universitesi Iktisadi ve Idari Bilimler Dergisi, 2003 (Peer-Reviewed Journal)



XXIV. Universiteli Ogrencilerin Franchising Sistemine Goére Isleyen Fast FoodRestoranlar: Tercih Edip
Etmeme Sebepleri Uzerine Bir Saha Arastirmasi
CANDANF.B.
Pazarlama Diinyasi Dergisi, 2000 (Non Peer-Reviewed Journal)

XXV. Universiteli Ogrencilerin Jean Satin Alirken Yerli ithal Tercihleri Uzerine Bir Arastirma
CANDANF.B.
Atatiirk Universitesi Iktisadi ve Idari Bilimler Dergisi, 2000 (Peer-Reviewed Journal)

XXVI. Otomobil Sahiplerinin Satis Sonras1 Hizmetlerden Beklentileri ve Tatmin Diizeylerinin Olgiilmesi
Uzerine Bir Saha Arastirmasi
CANDAN F.B.
Pazarlama Diinyasi Dergisi, 1999 (Non Peer-Reviewed Journal)

Books & Book Chapters

I. The Effect of Lifestyle on Conspicuous Consumption

EKSI 0., CANDAN F. B.
in: Current Debates In Business Studies, , Editor, Ijopec Publication, pp.109-125, 2018

II. Services in Virtual World
CANDAN F. B.
in: The Virtual World and Marketing, Basar Enes Emre, Ercis Aysel, Unal Sevtap, Editor, Cambridge Scholars
Publishing, pp.21-32, 2018

III. Current Debates on Business Studies
Cam F. B. (Editor), Kapucu H. (Editor)
IJOPEC Publication, London, 2017

IV. Sosyal Yenilikgilik ile Teknolojik Yenilik¢ilik Arasindaki iligkinin Belirlenmesine Yénelik Ampirik Bir
Calisma
ARSLAN B, CANDAN F. B.
in: Isletme Biliminde Giincel Arastirmalar, Nezihe TUFEKCI, Editor, SRA Academic Publishing, pp.149-162,2017

V. Pazarlama Gevresi ve Pazar Firsatlarinin Ol¢iimii
CANDAN F. B, ENGINKAYA ERKENT E., DOLARSLAN E. S, LEBLEBICI KOGER L., CAKICI N. M., 0ZKAN OZDEMIR P,,
AKSOY R, KILIG S.,, BASARAN ALAGOZ S., EREN S. S, et al.
in: Pazarlama Yénetimi, Kircova Ibrahim, Benli Tahir, Editor, LISANS YAYINCILIK, istanbul, pp.473-487, 2013

VI. Kategori Yonetimi. Uretici-Perakendeci-Tiiketici Odakh
CAMF. B, AYDIN K.
stanbul: Beta Yayincilik), istanbul, 2007

VII. Hizmet Pazarlamasi

ISLAMOGLU A. H,, CAM F. B., AYDIN K, HACIEFENDIOGLU §.
Beta yayim, istanbul, 2006

Refereed Congress / Symposium Publications in Proceedings

I. Effect Of Decision-Making Styles On Procrastination
FIRAT D., CAM F. B.
TH INTERNATIONAL CONGRESS ON 5 TOURISM, ECONOMIC AND BUSINESS SCIENCES, Kocaeli, Turkey, 20 - 22
October 2022, pp.29-43

II. BIR URUNUN BEGENi DUZEYININ NOROPAZARLAMA KAPSAMINDA FMRI TEKNiGi iLE TEST
EDILMESi: KAMYON ORUNU ORNEGI
CIMEN S., CAM F. B.
International Congress of Management, Economy and Policy ICOMEP’20, Istanbul, Turkey, 05 December 2020,
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pp-57-76

Determination of Brand Love Dimensions in Automobile Brands and Examination of These
Dimension In Terms of Demographic Characteristics

TOPUZ H., GAM F. B, BILGILI B.

IV. International Applied Social Sciences Congress, 22 - 24 October 2020, pp.613-628

Infleuncer Ozelliklerinin Satin Alma Niyeti Uzerindeki Etkisi

FIRAT D., CANDAN F. B,, BILGILI B.

24. Pazarlama Kongresi, Izmir, Turkey, 1 - 04 May 2019, vol.1

Tiiketicilerin Mobil Telefon Uygulamalarina Yonelik Tutumlarinin Teknoloji Kabul Modeli
Cergevesinde Incelenmesi: E-Nabiz Uygulamasi Ornegi

Yildiz S. T., BILGILI B.,, CANDAN F. B.,, ALNIACIK 0.

Imascon-2019-Autumn, Kocaeli, Turkey, 26 April - 28 May 2019, vol.1, pp.84-98

The Correlations between Environmentalist Consumer Behavior and Personal Values

CANDAN F. B, BILGILI B, GOVEN T.

14th International Strategic Management Conference, Prag, Czech Republic, 12 - 14 July 2018, vol.1
Augmented Reality Practices In Tourism Sector

BILGILI B.,, CANDAN F. B., 0ZKUL E.

17. Uluslararasi Katilimh isletmecilik Kongresi, izmir, Turkey, 26 - 28 April 2018

Teknoloji Kabul Modeli Cergevesinde Endiistri 4.0

CANDAN F. B,, BiLGILI B, HACIEFENDIOGLU §.

23. Pazarlama Kongresi, Kocaeli, Turkey, 27 - 29 June 2018, pp.443-469

Teknoloji Kabul Modeli Cergevesinde Endiistri 4.0

CANDAN F. B,, BILGIiLI B,, HACIEFENDIOGLU §.

23. Pazarlama Kongresi, Kocaeli, Turkey, 27 - 29 June 2018

A STUDY ON THE RELATIONSHIP BETWEEN PERSONALITY TRAITS AND CONSUMER COMPLAINT
BEHAVIOR

ELMASTAS D., CANDAN F. B.

International Marketing Trends Conference, 18 - 20 January 2018

The Concepts of Corporate Social Responsibility and the Effects of Perceptions of Corporate Social
Responsibility onOrganizational Commitment

GUNSEL A, CANDAN F. B, ERSAN K.

INTERNATIONAL CONFERENCE ON GLOBAL COMPETITITON AND INNOVATION MANAGEMENT, 9 - 11 November
2017, vol.1, pp.1-27

THE INFLUENCE OF CONSUMER INNOVATIVENESS ON BRAND LOYALTY

CAM F. B,, Kambar R.

International Conference on Global Competition and Innovation Management (ICGCIM 2017) November 9-11,
2017 Istanbul University, TURKEY, istanbul, Turkey, 09 November 2017, pp.134-146

TUKETICI YENILIKCILIGININ MARKA SADAKATI UZERINDEKI ETKISI

CANDAN F. B, KAMBAR R.

International Conference on Global Competition Innovation Management, 9 - 11 September 2017

Kurumsal Sosyal Sorumluluk Kavrami Ve Kurumsal Sosyal Sorumluluk Algilarinin Orgiitsel Baghlik
Uzerine Etkileri

GUNSEL A, CANDAN F. B, KARATAS E.

International Conference On Global Competition And Innovation Managemen, 19 - 21 July 2017

An Outlook on All Inclusive System As a Product Diversification Strategy in Terms of Consumer
Attitudes

BILGILI B., O0ZKUL E., CANDAN F. B.

12. International Strategic Management Conference, 28 - 30 October 2016

The Differences Between the Attitudes of Male and Female Entrepreneurs in Forming Consumer
Based Brand Equity

BILGILI B, CANDAN F. B., OZKUL E,, Giiven T.
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XXVIIL
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Eight Annual International Conference on Global Business, 24 - 26 June 2016

The Relationship Between Marketing Culture andOrganizational Commitment A Study On Private
Service Sector Employees

YILDIRIM S., CANDAN F. B,, ACARAY A.

11thInternational Strategic Management Conference, 23 - 25 July 2015

Pazarlama Egitiminde Coklu Zeka Teorisinin Kullanilmasi Isletme B6éliimii Ogrencilerinin Pazarlama
Dersi Bagar1 Durumlariyla Goklu Zeka Alanlar1 Arasindaki iliskiyi Incelemeye Yénelik Bir Arastirma
GUL 0., GULLULU U., CANDAN F.B.

19. Ulusal PazarlamaKongresi, Turkey, 18 - 22 June 2014

Tiiketicilerin Yerli ve Yabanc1 Markalara Yénelik Marka Kigiligi Algis1 ve Marka Baglihg iligkileri
Uzerine Bir Aragtirma Beyaz Egya Sektériinde Bir Arastirma

GULLULU U, BILGILI B, CANDAN F.B.

18. Ulusal Pazarlama Kongresi, Yerel EkonomilerinUluslararasilagmasinda Kiiresel Pazarlamanin Katkisi, Turkey,
19 - 22 June 2013

Cagdas Pazarlama Anlayis1 GCergevesinde Kiigiik Isletmelerde Pazarlama Kiiltiriiniin incelenmesi
CANDAN F. B, YILDIRIM S,, BILGILI B.

17. Ulusal Pazarlama Kongresi,Pazarlamada Kiiltiir ve Egitim Paradigmasi, Turkey, 18 - 21 October 2012
Mobile Marketing Mobile Games And InclinationOf The Turkish Young People

CANDAN F. B, AYDIN K, YILDIRIM S.

International Conference On It Applications andManagement, 28 - 30 June 2012

The Effect Of Brand Satisfaction Trust and Comitment On Loyalty and Repurchase Intentions

ERCI$ A, UNAL S.,, CANDAN F. B, YILDIRIM H.

8th International StrategicManagement Conference I, 21 - 23 June 2012

Mobile Life And Trends In Turkey

CANDAN F. B, YAMAMOTO G.

InternationalConference for Marketing,Management,Finance,Consumer Behavior,Tourism and Retailing Research-
8th Circle Conference, 27 - 29 April 2011

A Survey On Information Opinion and Attitudes Of People Entering Turkey Through Dilucu Border
Gate On The Scale Of Commerce Traded Through This Gate

GULLULU U, KARABULUT K., CANDAN F. B, GODEKMERDAN ONDER L.

The First International Symposium OfAras Basin, 5 - 08 July 2010

Global Markalarda Glokal Pazarlama Stratejilerinin Marka Baglilig1 Yaratmadaki Etkisi (Fast-Food
Sektoriinde Bir Arastirma)

HACIEFENDIOGLU S., CANDAN F. B.

14.Ulusal Pazarlama Kongresi, Yozgat, Turkey, 14 - 17 October 2009, pp.244-253

Global Markalarda Glokal Pazarlama Stratejilerinin Marka Baglilig1 Yaratmadaki Etkisi Fast Food
Sektoriinde Bir Arastirma

HACIEFENDIOGLU S., CANDAN F. B.

14. UlusalPazarlama Kongresi, Turkey, 14 - 17 October 2009

The Relationship Between Consumer Attitudes Toward Fair Trade Issues and Their Values

YUKSEL C. A, CANDAN F. B.

International Conference on Business and Economy, 6 - 08 November 2008

The Relationship Between Consumer Attitudes Toward Corporate Social Responsibility and Their
Demographic Characteristics

YUKSEL C. A, CANDAN F.B.

21 st. European Business Ethics Network Annual Conference, Antalya, 17 - 19 October 2008

Tiiketicilerin Kurumsal Sosyal Sorumlulukla ilgili Tutumlar ile Kisisel Degerleri Arasindaki iligkinin
Belirlenmesine Yonelik Bir Arastirma

CANDAN F. B, YUKSEL C. A.

13. UlusalPazarlama Kongresi, Turkey, 30 October - 01 November 2008

Multi Dimensional Scaling MDS in Marketing Research



CANDANF.B.
InternationalConference On Multivariate Statistical Modelling and High Dimensional Data Mining, 19 - 23 June 2008
XXXI. Kiiresel Marka Yaratma Siirecinde Bir model Turquality

CANDAN F. B, AYDIN K, Telli Yamamoto G.
2.Uluslararasi Girisimcilik Kongresi, 6 - 11 May 2008

XXXII. A Research Study To Determine Internet Users Problems In Turkey During Online Shopping And The
Reasons For Avoiding From Online Shopping
CANDAN F. B, YARAR O.
7th International Congress Marketing Trends, 17 - 19 January 2008

XXXIIl. Seyahat Isletmelerinin 5 Yildizli Otelleri Konumlamalari Istanbul ili Ornegi
AYDIN K, CANDAN F. B,, AKSULU H.
11. Ulusal Pazarlama Kongresi, Turkey, 1 - 03 November 2006

XXXIV. Yéresel Bir Uriin Olan Oltu Tag: UriinlerininUlusal Pazarda Konumlandirilmasi Tiiketici Boyutlu Bir
Degerlendirme
YAKUPOGULLARI C., CANDAN F. B,, CiL V.
5.0rta Anadoluisletmecilik Kongresi, Turkey, 15 - 17 June 2006

XXXV. A Research On Quality Function Deployment In Beauty Parlours
CANDAN F. B, BILGILI B, TUZEMEN A.
Proc. 11th International Symposium On Quality Function Deployment, 26 - 30 September 2005

XXXVI. An Antique Logistics Centre On The Silk Road ANI
CANDAN F. B, GULLULU U,, KONUKCU E.
Proc. The International Association Of Maritime Economists Annual Conference, 30 June - 02 July 2004

XXXVI. Muayenehanelerden Alinan Saglik Hizmeti Kalitesinin Ol¢iilmesi Uzerine Bir Saha Arastirmasi
GULLULU U, OZER S.,, CANDAN F. B.
5. Ulusal Pazarlama Kongresi, Turkey, 16 - 18 November 2000
XXXVIII. Pazarlamanin Bolgesel Kalkinmada Kullanilmasi

DEMIRDOGEN 0., CANDAN F. B.
6.Ulusal Pazarlama Kongresi, Turkey, 28 June - 01 July 2001
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