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I. Halkla Iliskiler Ogrencilerinin Meslege Bakisi: Birey-Meslek Uyumu Ag¢isindan Bir Degerlendirme


tel:+90 262 551 4750

IL

IIL

KOC F., ALNIACIK U., CETIN 0.

Balkan ve Yakin Dogu Sosyal Bilimler Dergisi, vol.3, pp.1-7, 2017 (Peer-Reviewed Journal)

Moral philosophy ethical judgment and purchase intention perceptions of sex appeals in television
advertising

KOC F., CETIN 0., ALNIAGIK U.

Journal of Management, Marketing and Logistics, vol.3, no.4, pp.346-355, 2016 (Peer-Reviewed Journal)
Bireysel ahlak felsefeleri reklama yonelik etik degerlendirme ve satin alma niyeti televizyon
reklamlarinda cinselligin kullanimi

KOC F., CETIN 0., ALNIACIK U.

Journal of Management, Marketing and Logistic, vol.3, pp.346-355, 2016 (Peer-Reviewed Journal)

Books & Book Chapters

L

IL.

THE IMPACT OF PERCEIVED EASE OF USE, PERCEIVED USEFULNESS AND PERCEIVED RISK ON
BEHAVIORAL INTENTIONS:A STUDY ON ONLINE BOOKING SITES

OZBEK V., KOG F., ALNIACIK U, KAS E., CETIN 0.

in: Studies on Balkan and Near Eastern Social Sciences, Rasim Yilmaz Giinther Léschnigg, Editor, PETER LANG,
Frankfurt, pp.29-35, 2017

The Impact Of Perceived Ease Of Use, Perceived Usefulness And Perceived Risk On
Behaviorallntentions: A Study On Online Booking Sites

OZBEK V., KOG F., ALNIACIK U, KAS E., CETIN 0.

in: Studies on Balkan and Near Eastern Social Sciences, Rasim Yilmaz, Giinther Léschnigg, Editor, Peter Lang GmbH,
Frankfurt, pp.29-35, 2017
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SEHIR IMAJININ AIDIYET UZERINDEKI ETKiSi: KANDIRA ORNEGI

KOC F., CETIN 0., ALNIACIK U.

International Marmara Social Sciences Congress (Autumn), Kocaeli, Turkey, 1 - 03 November 2019, pp.452-460
Sehire ve Sehirde Yasayanlara Yénelik Alginin Davranigsal Niyetler Uzerindeki Etkisi: Kandira Ilgesi
Ornegi

KOG F., GETIN 0., ALNIACIK 0.

XIIL. IBANESS Congress Series on Economics, Business and Management, Tekirdag, Turkey, 5 - 06 October 2019,
vol.1, pp.891

Geng Tiiketicilerde Essizlik Ihtiyac1 Cinsiyete Gore Farkhilagmakta Midir?

KOC F., ALNIACIK U., CETIN 0.

XI. InternaBonal Balkan and Near Eastern Social Sciences Congress Serie, Tekirdag, Turkey, 9 - 10 March 2019,
vol.11, pp.884-890

Reklamlardaki Cinsel Ogelerin Yogunlugunun Markaya Yénelik Tutum ve Satin Alma Niyeti Uzerindeki
Etkisi: TV Reklamlar1 Uzerinde Bir Arastirma

KOC F., ALNIACIK U., CETIN 0.

IX. IBANESS Congress Series - Edirne / Turkey, Edirne, Turkey, 29 - 30 September 2018, vol.9, pp.1101-1108
Ogrencilerin Halkla iligkiler Meslegine Yonelik Degerlendirmelerinin Meslegi Yapma Ve Okulu
Birakma Niyetleri Uzerindeki Etkisi

KOG F., ALNIACIK U., GETIN 0., DOGRU S.

1. Uluslararasi Halkla iligkiler ve Reklamcilik Kongresi, 12 - 13 May 2018

Egitimde Biitiinsel Yaklasim Uzerine Yiiksekdgretimde Deneysel Bir Caligma

YUCEBALKAN B., CETIN 0., GUVENC D., DOGRU S.

ASOS 4. Uluslararasi Sosyal Beseri ve idari Bilimler Sempozyumu, Antalya, Turkey, 3 - 05 May 2018, pp.63
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XV.

Effects of Higher Education Service Quality on Intention to Adopt the Profession: A Study on Public
Relations Students

ALNIAGIK U, KOG F., CETIN 0., DOGRU S.

International Academic Conference on Social Sciences, Multidisciplinary, Economics, Business andFinance Studies
(Global Meeting of Social Science Community), Lisbon, Portugal, 27 - 29 November 2017, pp.33

CINSIYET VE ALGILANAN BIREY-MESLEK UYUMUNUN MESLEGI YAPMA NiYETI UZERINDEKI ETKISIi:
HALKLA ILiSKiLER OGRENCILERI OZERINDE BiR ARASTIRMA

KOC F., ALNIACIK U., CETIN 0.

INTERNATIONAL ACADEMIC RESEARCH CONGRESS(INES 2017), Antalya, Turkey, 18 - 21 October 2017, pp.1065
Halka iligkiler Ogrencilerinin Meslege Bakisi: Birey-Meslek Uyumu Agisindan Bir Degerlendirme
Kog F., Alniacik U, Cetin 0., Aksu B.

International Balkan and Near Eastern Social Sciences Congress Series, Ruse, Bulgaria, 8 - 09 April 2017, pp.873
KADININ CiNSEL OBJE OLARAK KULLANILDIGI REKLAMLARIN ALGILANAN ETiK PROBLEM VE
REKLAMA YONELIK TUTUM GERGEVESINDE INCELENMESI

KOC F., CETIN 0., ALNIACIK U.

INTERNATIONAL ACADEMIC RESEARCH CONGRESS, Antalya, Turkey, 3 - 05 November 2016, vol.1, pp.2408-2413
Kadinin Cinsel Obje Olarak Kullanildig: Reklamlarin Algilanan Etik Problem ve Reklama Ydnelik
Tutum Gergevesinde Incelenmesi

KOC F., CETIN 0., ALNIACIK U.

1. International Academic Research Congress, Antalya, Turkey, 3 - 05 November 2016, vol.1

The Impact Of Perceived Ease Of Use Perceived Usefulness And Perceived Risk on Behavioral
Intentions A Study on Online Booking Sites

0ZBEK V., KOC F., ALNIACIK U, KAS E., CETIN 0.

nternational Balkan and Near Eastern Conference Series (IBANESS), Plovdiv, Bulgaria, 12 - 13 March 2016
ADVERTISING ETHICS: PERCEPTIONS OF SEX APPEALS IN TELEVISION ADVERTISING

KOG F., GETIN 0., ALNIACIK 0.

Global Business Research Congress (GBRC), Istanbul, Turkey, 26 - 27 May 2016, vol.2, pp.692-702

KURESEL BARISIN SAGLANMASINDA STK’LARIN KULTUR VE SANAT YOLUYLA ETKiLERI

COLAK K, $ASI N., CETIN 0.

V. Uluslararasi Sivil Toplum Kuruluslari Kongresi, Canakkale, Turkey, 24 - 26 October 2008, pp.1081-1087

Aile isletmelerindeki Kiiltiirel Farkliliklarda Paradoks Yénetimi

BALKIR Z. G, COLAK K, GETIN 0.

2. Aile isletmeleri Kongresi, Istanbul, Turkey, 14 - 15 May 2006, pp.655-664
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Publication: 21

Non Academic Experience

Migros Tiirk TAS
Olay Gazetesi

Bursa Hakimiyet Gazetesi
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