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1. ALNIACIK U, AYVAZ 1, Project Supported by Higher Education Institutions, PAZARLAMA ILETISIMINDE
KULLANILAN KITLIK TAKTIKLERININ TUKETICILER UZERINDEKI ETKISI, 2017 - 2018

Awards

1. Almiacik U, TUBITAK Tiirkiye Adresli Uluslararasi Bilimsel Yayinlar1 Tesvik (UBYT) Programy, Tiibitak, September
2021
2. Alniacik U, Bilimsel Yayin Tesvik Odiilii, Kocaeli Universitesi, April 2011

Published journal articles indexed by SCI, SSCI, and AHCI

1. Interactive effects of market orientation, innovation orientation and sales control systems on firm
performance in B2B markets
Aydin U. B, ALNIACIK U.
Asia Pacific Journal of Marketing and Logistics, 2024 (SSCI)

2. MODELLING M-COMMERCE ADOPTION AMONG GENERATION Z IN THE PANDEMIC CONTEXT
Stancu A, Filip A, Dumitru I, ALNIACIK U, Ionescu F. T, Mogos 0., Canda A.
ECONOMIC COMPUTATION AND ECONOMIC CYBERNETICS STUDIES AND RESEARCH, vol.57, no.1, pp.187-202,
2023 (SCI-Expanded)

3. How does mothers’ mood matter on their choice of organic food? Controlled eye-tracking study
Giray C., Yon B., ALNIACIK U,, Girisken Y.
Journal of Business Research, vol.144, pp.1175-1185, 2022 (SSCI)

4. The moderating role of personal value orientation on the links between perceived corporate social
performance and purchase intentions
Alniacik E., Moumen C., Alniagik U.
CORPORATE SOCIAL RESPONSIBILITY AND ENVIRONMENTAL MANAGEMENT, vol.27, no.6, pp.2724-2734, 2020
(Ssch

5. Drivers and consequences of customer participation into value co-creation: a field experiment
Guzel M., Sezen B., Alniacik U.
JOURNAL OF PRODUCT AND BRAND MANAGEMENT, vol.30, pp.1047-1061, 2020 (SSCI)



6. THE EFFECTIVENESS OF GREEN ADVERTISING: INFLUENCES OF CLAIM SPECIFICITY, PRODUCT'S
ENVIRONMENTAL RELEVANCE AND CONSUMERS' PRO-ENVIRONMENTAL ORIENTATION
ALNIACIK U.,, YILMAZ C.

AMFITEATRU ECONOMIC, vol.14, no.31, pp.207-222, 2012 (SSCI)

7. How Corporate Social Responsibility Information Influences Stakeholders' Intentions
ALNIACIK U., Alniacik E., Genc N.

CORPORATE SOCIAL RESPONSIBILITY AND ENVIRONMENTAL MANAGEMENT, vol.18, no.4, pp.234-245, 2011
(Sscn

8. Fuzzy logic in legal education
BALKIR Z. G., ALNIACIK U., APAYDIN E.

Turkish Online Journal of Distance Education, vol.12, no.2, pp.60-69, 2011 (SCI-Expanded)

Articles Published in Other Journals

1. Employer branding dimensions: An adapted scale for Eastern Europe
Grigore G., Chapleo C., Homberg F., Alniacik U., Stancu A.
JOURNAL OF STRATEGIC MARKETING, vol.31, pp.1-20, 2023 (ESCI)
2. The moderating role of message framing on the links between organizational identification and
unethical pro-organizational behavior
Alniacik E., Kelebek E. F., Alniacik U.
MANAGEMENT RESEARCH REVIEW, vol.45, no.4, pp.502-523, 2022 (ESCI)
3. Likert Olgeklerinde Etiketleme Kararlari: Kullanilan Etiketler Ol¢iim Sonugclarina Etkiler mi?
Dursun I, Alniagik U.
Adiyaman Universitesi Sosyal Bilimler Enstitiisii Dergisi, no.33, pp.148-196, 2019 (Peer-Reviewed Journal)
4, MARKA BEGENILIRLIGININ MARKA TERCiHI UZERINE ETKIiSi: CEP TELEFONU SEKTORUNDE BiR
ARASTIRMA
CESUR Z., ALNIACIK 0.
International Journal of Social Humanities Sciences Research (JSHSR), vol.6, no.44, pp.3484-3494, 2019 (Peer-

Reviewed Journal)

5. Consumer Regret Arising From Sub-Optimal Conditions In Stock-Out Situations And Its’xx Influence

On Brand Loyalty
OYUKE N., ALNIACIK 0.

International Journal of Management and Administration, vol.3, pp.161-171, 2019 (Peer-Reviewed Journal)

6. EXAMINING EFFECTS OF SERVICE QUALITY AND HOTEL IMAGE ON CUSTOMER SATISFACTION FROM

THE PERSPECTIVE OF CONSUMPTION MOTIVATIONS
KOC F., 0ZBEK V., AKKILIC M. E., ALNIACIK U., VAROL 1.
TOURISM, LEISURE AND GLOBAL CHANGE, no.5, pp.356-366, 2019 (Peer-Reviewed Journal)

7. PAZARLAMA ILETiSIMINDE KULLANILAN KITLIK TAKTIKLERININ TUKETICILER UZERINDEKI ETKIiSi

AYVAZ 1., ALNIACIK 0.
Sosyal Ekonomik Arastirmalar Dergisi, vol.18, pp.1-19, 2018 (Peer-Reviewed Journal)
8. Effect of Psychological Ownership on Employee Silence and Task Performance: A Study on
Academicians
AKCIN K, ERAT S., ALNIACIK U,, CIFTCIOGLU B. A.

International Business Research, vol.11, pp.34-43, 2018 (Peer-Reviewed Journal)

9. HOW PROFESSIONAL ACCOUNTANT’S TAX MORALE AFFECTS TAXPAYER’S TAX MORALE? A STUDY IN

BALIKESIR
ATABAY 1, KOG F., ALNIACIK U.
Journal of Global Strategic Management, vol.11, pp.101-108, 2017 (Peer-Reviewed Journal)

10. Egitim Yayincilig1 Sektoriinde Tutundurma Faaliyetlerinin Degerlendirilmesi: Ogretmenler Uzerinde

Bir Arastirma
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24.

OZEL i., ALNIACIK U.

International Review of Economics and Management, vol.5, pp.23-41, 2017 (Peer-Reviewed Journal)

Halkla Iliskiler Ogrencilerinin Meslege Bakisi: Birey-Meslek Uyumu Agisindan Bir Degerlendirme
KOC F., ALNIACIK U., CETIN 0.

Balkan ve Yakin Dogu Sosyal Bilimler Dergisi, vol.3, pp.1-7, 2017 (Peer-Reviewed Journal)

EFFECT OF PERCEIVED ORGANIZATIONAL SUPPORT ON ORGANIZATIONAL SILENCE AND TASK
PERFORMANCE: A STUDY ON ACADEMICIANS

AKCIN K, Erat S., ALNIACIK U, CIFTCIOGLU B. A.

Journal of Global Strategic Management, vol.11, pp.35-43, 2017 (Peer-Reviewed Journal)

Moral philosophy ethical judgment and purchase intention perceptions of sex appeals in television
advertising

KOC F., CETIN 0., ALNIACIK U.

Journal of Management, Marketing and Logistics, vol.3, no.4, pp.346-355, 2016 (Peer-Reviewed Journal)
Bireysel ahlak felsefeleri reklama yonelik etik degerlendirme ve satin alma niyeti televizyon
reklamlarinda cinselligin kullanimi

KOC F., CETIN 0., ALNIACIK U.

Journal of Management, Marketing and Logistic, vol.3, pp.346-355, 2016 (Peer-Reviewed Journal)

The Impact of Business Ethics Course on Ethical Perceptions and Intentions of University Students
OZBEK V., ALNIACIK U., AKKILIC M. E.

Journal of Global Strategic Management, vol.9, pp.71-80, 2015 (Peer-Reviewed Journal)

The Effect of Moral Philosophy on Individual Intentions toward Socially Responsible Tourism Firms
KOC F., ALNIACIK U., Akkilic M. E., Varol L.

TRIPODOS, no.37, pp.35-49, 2015 (ESCI)

Kisilik Ozelliklerinin Teknoloji Kabulii Uzerindeki Dogrudan ve Dolayl Etkileri Akilli Telefon
Teknolojileri Uzerine Bir Arastirma

0ZBEK V., ALNIACIK U., KOG F., AKKILIC M. E., KAS E.

International Review of Economics and Management, vol.2, pp.36-57, 2014 (Peer-Reviewed Journal)

Tiiketici Karar Verme Tarzlar1 Olgegi Yapisi ve Boyutlari

DURSUN I, ALNIACIK U., TUMER KABADAYI E.

Uluslararasi Yonetim iktisat ve Isletme Dergisi, vol.9, pp.293-304, 2013 (Peer-Reviewed Journal)

How Do The Dimensions of Corporate Reputation Affect Prospective Employees Intentions
Alniagik E., Alniagik U, Erdogmus N.

Corporate Reputation Review, vol.15, no.1, pp.3-19, 2012 (Scopus)

Satin Alma Tarzlar1 ve SMS Reklamlara Yénelik Tutumlar Geng Tiiketiciler Uzerinde Bir Arastirma
ALNIACIK 0.

Pazarlama ve Pazarlama Arastirmalari Dergisi, vol.5, pp.2-20, 2012 (Peer-Reviewed Journal)

The Impact of Unfair Business Practices on Bank Customers An Experimental Study

OZBEK V., ALNIACIK U, KOC F.

Ege Akademik Bakis Dergisi, vol.12, pp.23-30, 2012 (Peer-Reviewed Journal)

Kurumsal itibar1 Olusturan Farkh Bilesenlerin Miisteri Baglilig1 Uzerindeki Etkileri

ALNIACIK U.

Pazarlama ve Pazarlama Arastirmalari Dergisi, vol.4, pp.65-96, 2011 (Peer-Reviewed Journal)

Kiiresel Firmalarin Yerel Sosyal Sorumluluk Faaliyetleri Marka Degeri ve Marka Tercihini Nasil
Etkilemektedir

ALNIACIK U, DEVELI E. I, ALNIACIK E., ALNIACIK E.

Marmara Universitesi Sosyal Bilimler Enstitiisii Hakemli Oneri Dergisi, vol.9, pp.83-91, 2011 (Peer-Reviewed
Journal)

Cevreci Yonelim Gevre Dostu Davranig ve Demografik Ozellikler Universite Ogrencileri Uzerinde Bir
Arastirma

ALNIACIK U.
Selcuk Universitesi, [ktisadi ve Idari Bilimler Fakiiltesi, Sosyal ve Ekonomik Arastirmalar Dergisi, vol.14, pp.507-
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532,2010 (Peer-Reviewed Journal)

KURESEL EKONOMIK KRiZ DONEMINDE ZEYTINYAGI URETIMiSLETMELERININ KARSILASTIGI
PAZARLAMA SORUNLARI VE ¢OZUM ONERILERI EDREMIT KORFEZi ORNEGI

YILDIRIM S., ALNIACIK U., 0ZBEK V., KOG F.

Balikesir Universitesi Bandirma {iBF Akademik Fener Dergisi, no.14, pp.177-192, 2010 (Peer-Reviewed Journal)
Kurumsal itibar Bilesenlerinin Algilanan Onemi Demografik Ozelliklerden Etkilenmekte Midir
ALNIACIK E., ALNIACIK U., GENC N.

Balikesir Universitesi Sosyal Bilimler Dergisi, vol.13, pp.93-114, 2010 (Peer-Reviewed Journal)

Kiiresel Ekonomik Kriz Déneminde Zeytinyag1 Uretim Isletmelerinin Karsilastifi Pazarlama Sorunlari
Ve Goziim Onerileri Edremit Kérfezi Ornegi

YILDIRIM S., ALNIACIK U., 0ZBEK V., KOG F.

Yonetim ve Ekonomi Arastirmalari Dergisi, vol.14, pp.177-192, 2010 (Peer-Reviewed Journal)

Reklamlarda Gevreci iddialar ve Reklam Etkililigi Basili Reklamlar Uzerinde Deneysel Bir Arastirma
ALNIACIK U, YILMAZ C., ALNIACIK E.

Anadolu Universitesi Sosyal Bilimler Enstitiisii Dergisi, vol.10, pp.85-106, 2010 (Peer-Reviewed Journal)

The Growth of Democracy and Political Marketing Applications in Turkey

ALNIACIK 0.

AKADEMIK BAKISUluslararas: Hakemli Sosyal Bilimler E-Dergisi, 2009 (Peer-Reviewed Journal)

Otobiis Isletmelerinde Hizmet Kalitesinin Ol¢iimii Kandira Giirkan Turizm Ornegi

ALNIACIK U., 0ZBEK V.

Uluslararasi fktisadi ve idari incelemeler Dergisi, vol.1, pp.125-138, 2009 (Peer-Reviewed Journal)
Tiiketicilerin Cevreye Duyarliig1 ve Reklamlardaki Cevreci iddialar

ALNIACIK 0.

Kocaeli Universitesi Sosyal Bilimler Dergisi, pp.48-79, 2009 (Peer-Reviewed Journal)

Books & Book Chapters

1.

Turkey

Alniagik U.

in: Corporate Social Responsibility and Employer Attractiveness An International Perspective, Silke
Bustamante,Fabio Pizzutilo,Martina Martinovic,Susana Herrero Olarte, Editor, Springer, London/Berlin , Zug,
pp.301-318, 2021

B6liim9: Marka Sermayesinin Kaynaklarinin Ol¢iilmesi: Tiiketicinin Zihnini Anlamak

ALNIACIK 0.

in: Stratejik Marka Yénetimi: Marka Sermayesinin Insas, Ol¢iimii ve Yénetimi, Aykan Candemir, Editor, Nobel
Akademik Yaymcilik, Ankara, pp.290-318, 2019

The Effect of Cultural Differences on Technology Readiness and Acceptance: A Study on Online
Shopping Technologies

OZBEK V., ALNIACIK U., kaymak e.

in: SELECTED DISCUSSIONS ON SOCIAL SCIENCE RESEARCH, BEDRIYE TUNCSIPER, FERHAN SAYIN, BURAK
HERGUNER, FATMA IREM AYDIN, Editor, FRONTPAGE PUBLICATIONS LIMITED, London, pp.266-291, 2019
THE IMPACT OF PERCEIVED EASE OF USE, PERCEIVED USEFULNESS AND PERCEIVED RISK ON
BEHAVIORAL INTENTIONS:A STUDY ON ONLINE BOOKING SITES

OZBEK V., KOC F., ALNIACIK U, KAS E., CETIN 0.

in: Studies on Balkan and Near Eastern Social Sciences, Rasim Yilmaz Giinther Loschnigg, Editor, PETER LANG,
Frankfurt, pp.29-35, 2017

The Impact Of Perceived Ease Of Use, Perceived Usefulness And Perceived Risk On
Behaviorallntentions: A Study On Online Booking Sites

OZBEK V., KOC F., ALNIACIK U, KAS E., CETIN 0.

in: Studies on Balkan and Near Eastern Social Sciences, Rasim Yilmaz, Glinther Loschnigg, Editor, Peter Lang GmbH,



Frankfurt, pp.29-35, 2017

Sosyal Bilimlerde Arastirma Yontemleri

ISLAMOGLU A. H., ALNIACIK U.

Beta, Istanbul, 2016

Egitmenler I¢gin Afet Bilinci Egitimi

AKER A. T, ALNIACIK U, BARIS S.,, BAKER ERDUR 0., TIMURLENK CELIK 0., GERDAN S., KIRIKKAYA E., 0ZMEN B.
AFAD, Ankara, 2013

Afet Hazir Okul Kampanyasi Ortaégretim Ogrencileri i¢in Afet Bilinci Egitimi

BARIS S, AKER A. T, KIRIKKAYA E., ALNIACIK U, GERDAN S., OZMEN B.

AFAD, Ankara, 2013

Refereed Congress / Symposium Publications in Proceedings

1.

Endiistriyel Pazarlarda Satis Elemanlar1 ve Satin Almacilar Arasindaki iliskilerde is Ahlakinin
Sinirlari: Nitel Bir Arastirma

Kelebek E. E., Almacik U.

XIX. International Balkan and Near Eastern Congress Series on Economics, Business and Management, Plovdiv,
Bulgaria, 8 - 09 April 2023, vol.1, no.27, pp.582-595

CEP TELEFONU SEKTORUNDE MARKA BEGENILiRLIGININBELIRLENMESINE YONELIK BiR
ARASTIRMA

CESUR Z., ALNIACIK U.

ULUSLARARASI MARMARA SOSYAL BILIMLER KONGRESI, 1 - 03 November 2019, pp.368-376

PAZARLAMA ETiGI VE KURUMSAL SOSYAL SORUMLULUK BAGLAMINDA GUVEN, ITiBAR,
MEMNUNIYET VE AGIZDAN AGIZA PAZARLAMA DEGISKENLERININ INCELENMESI: TURKCELL
ORNEGI

0ZBEK V., KOC F., ALNIACIK U, Aydogmus O.

ICOAEF VI International Conference on Applied Economics and Finance EXTENDED WITH SOCIAL SCIENCES,
Balikesir, Turkey, 16 - 17 November 2019, pp.631-654

SEHIR IMAJININ AIDIYET UZERINDEKI ETKIiSi: KANDIRA ORNEGI

KOC F., CETIN 0., ALNIACIK U.

International Marmara Social Sciences Congress (Autumn), Kocaeli, Turkey, 1 - 03 November 2019, pp.452-460
Sehire ve Sehirde Yasayanlara Yénelik Alginin Davranigsal Niyetler Uzerindeki Etkisi: Kandira lgesi
Ornegi

KOC F., CETIN 0., ALNIACIK U.

XIII. IBANESS Congress Series on Economics, Business and Management, Tekirdag, Turkey, 5 - 06 October 2019,
vol.1, pp.891

Tiiketicilerin Mobil Telefon Uygulamalarina Yoénelik Tutumlarinin Teknoloji Kabul Modeli
Cercevesinde incelenmesi: E-Nabiz Uygulamasi Ornegi

Yildiz S. T., BILGILI B., CANDAN F. B., ALNIACIK U.

Imascon-2019-Autumn, Kocaeli, Turkey, 26 April - 28 May 2019, vol.1, pp.84-98

Geng Tiiketicilerde Essizlik Ihtiyac1 Cinsiyete Gére Farklilasmakta Midir?

KOC F., ALNIACIK U., CETIN 0.

XI. InternaBonal Balkan and Near Eastern Social Sciences Congress Serie, Tekirdag, Turkey, 9 - 10 March 2019,
vol.11, pp.884-890

Davranis Olgiimlerinde Katilim Ve Siklik Sorgulayan Likert Tipi Olgeklerin Kullanimi: Ol¢iim
Sonuglarinin Karsilagtirilmasina Yénelik Ampirik Bir Arastirma

DURSUN 1., ALNIACIK U.

International Conference on Data Science ans Applications, 4 - 07 October 2018

Reklamlardaki Cinsel Ogelerin Yogunlugunun Markaya Yénelik Tutum ve Satin Alma Niyeti Uzerindeki

Etkisi: TV Reklamlar1 Uzerinde Bir Arastirma
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22.

KOC F., ALNIACIK U., CETIN 0.

IX. IBANESS Congress Series - Edirne / Turkey, Edirne, Turkey, 29 - 30 September 2018, vol.9, pp.1101-1108
Examining Effects of Service Quality and Hotel Image on Customer Satisfaction from thePerspective
of Consumption Motivations

KOC F., 0ZBEK V., AKKILIC M. E., ALNIACIK U., VAROL 1.

The 11th Tourism Outlook Conference, Eskisehir, Turkey, 2 - 05 October 2018

Consumer Regret Arising From Sub-Optimal Conditions in Stock-Out Situations and Its’ Influence on
Brand Loyalty

OWUOR N., ALNIACIK 0.

14th International Strategic Management Conference, PRAG, Czech Republic, 12 - 14 July 2018

REKLAMLARDA CiNSELLiGIN KULLANIMI: EV KADINLARININ TUTUMLARI VE ETiK
ALGILAMALARINA YONELIK BiR ARASTIRMA

ALNIACIK U, KOC F., BISKIN F., Ag1l E. E.

4. Global Isletme Arastirmalar1 Kongresi, Istanbul, Turkey, 24 - 25 May 2018, pp.272-276

Ogrencilerin Halkla iligkiler Meslegine Yonelik Degerlendirmelerinin Meslegi Yapma Ve Okulu
Birakma Niyetleri Uzerindeki Etkisi

KOG F., ALNIACIK U., CETIN 0., DOGRU S.

1. Uluslararasi Halkla iliskiler ve Reklamcilik Kongresi, 12 - 13 May 2018

Effects of Higher Education Service Quality on Intention to Adopt the Profession: A Study on Public
Relations Students

ALNIACIK U.,, KOG F., CETIN 0., DOGRU S.

International Academic Conference on Social Sciences, Multidisciplinary, Economics, Business andFinance Studies
(Global Meeting of Social Science Community), Lisbon, Portugal, 27 - 29 November 2017, pp.33

CINSIYET VE ALGILANAN BIREY-MESLEK UYUMUNUN MESLEGI YAPMA NiYETi UZERINDEKI ETKISI:
HALKLA ILISKILER OGRENCILERI UZERINDE BiR ARASTIRMA

KOG F., ALNIACIK U., CETIN 0.

INTERNATIONAL ACADEMIC RESEARCH CONGRESS(INES 2017), Antalya, Turkey, 18 - 21 October 2017, pp.1065
Likert Olceklerinde Secenek Etiketleme Karmasasi Ve Ol¢iim Sonuclarina Etkileri

DURSUN I., ALNIACIK U.

22. Ulusal Pazarlama Kongresi, Trabzon, Turkey, 28 - 30 September 2017

PAZARLAMA ILETISIMINDE KULLANILAN KITLIK TAKTIKLERININ SATIN ALMA NIiYETI VE SATIN
ALMA DAVRANISI UZERINDEKI ETKiSI.

AYVAZ I, ALNIACIK 0.

22. Pazarlama Kongresi, Trabzon, Turkey, 28 - 30 September 2017, pp.728-740

Socio-economic contingency of CSR preferences of young job-seekers. A crossnational comparison
Bustamante S., ALNIACIK U,, CastilloApraiz ]., Pizzutilo F., Reichel J.

Corporate Responsibility Research Conference, Sevilla, Italy, 13 - 15 September 2017

Halka iligkiler Ogrencilerinin Meslege Bakisi: Birey-Meslek Uyumu Acisindan Bir Degerlendirme
Koc F., Almagik U, Cetin 0., Aksu B.

International Balkan and Near Eastern Social Sciences Congress Series, Ruse, Bulgaria, 8 - 09 April 2017, pp.873
KADININ CiNSEL OBJE OLARAK KULLANILDIGI REKLAMLARIN ALGILANAN ETiK PROBLEM VE
REKLAMA YONELIK TUTUM CERCEVESINDE INCELENMESI

KOG F., GETIN 0., ALNIACIK U.

INTERNATIONAL ACADEMIC RESEARCH CONGRESS, Antalya, Turkey, 3 - 05 November 2016, vol.1, pp.2408-2413
Kadinin Cinsel Obje Olarak Kullanildig:1 Reklamlarin Algilanan Etik Problem ve Reklama Yénelik
Tutum Cercevesinde incelenmesi

KOC F., CETIN 0., ALNIACIK U.

1. International Academic Research Congress, Antalya, Turkey, 3 - 05 November 2016, vol.1

How Professional Accountant s Tax Morale Affects Taxpayer s Tax Morale A study in Balikesir
ATABAY 1, KOG F., ALNIACIK U.

6th INTERNATIONAL CONFERENCE ON LEADERSHIP, TECHNOLOGY, INNOVATION AND BUSINESS MANAGEMENT,



23.

24,

25.

26.

27.

28.

29.

30.

31

32.

33.

34.

35.

Antalya, Turkey, 28 - 30 October 2016, pp.252-257

How professional accountant s tax morale affects taxpayer s tax morale A study in Balikesir ismail
Atabay Fatih Ko¢ Umit Almiagik 28 30 October 2016 Antalya 2016

ATABAY I, KOC F., ALNIACIK U.

6th International Conference on Leadership, Technology, Innovation and Business Management, Antalya, Turkey,
28 - 30 October 2016, vol.1, pp.1-10

Disadéniikliik ve Uyumlulugun Tiiketici Etnosentrizmi Uzerindeki Etkisi

OZBEK V., KOC F., ALNIACIK U.

2. International Congress on Economics and Business ICEB 2016, Saraybosna, Bosnia And Herzegovina, 30 May -
03 June 2016, vol.1, pp.1239-1249

Factors Affecting the Sales Performance in Industrial B2ZB Markets A Qualitative Study on Companies
Operating in Turkey Ugur Burak Aydin Umit Almagik

AYDIN U. B, ALNIACIK U.

2ND ANNUAL INTERNATIONAL CONFERENCE ON SOCIAL SCIENCES, AICSS 2016, istanbul, Turkey, 2 - 04 June
2016, vol.1, pp.1-10

Egitim Yayincilig1 Sektériinde Tutundurma Faaliyetlerinin Degerlendirilmesi Ogretmenler Uzerinde
Bir Arastirma

OZEL 1., ALNIACIK U.

5. ULUSAL ISLETMECILIK KONGRES], istanbul, Turkey, 26 - 28 May 2016

The Impact Of Perceived Ease Of Use Perceived Usefulness And Perceived Risk on Behavioral
Intentions A Study on Online Booking Sites

0ZBEK V., KOC F., ALNIACIK U, KAS E., CETIN 0.

nternational Balkan and Near Eastern Conference Series (IBANESS), Plovdiv, Bulgaria, 12 - 13 March 2016
ADVERTISING ETHICS: PERCEPTIONS OF SEX APPEALS IN TELEVISION ADVERTISING

KOG F., CETIN 0., ALNIACIK U.

Global Business Research Congress (GBRC), Istanbul, Turkey, 26 - 27 May 2016, vol.2, pp.692-702

The Impact of Business Ethics Course on Ethical Perceptions and Intentions of University Students
OZBEK V., ALNIACIK U., AKKILIC M. E,, Sahin §., Aycan K.

11. International Strategic Management Conference, Viyana, Austria, 23 - 25 July 2015

Firmanin Yapmis Oldugu Reklamlara Yonelik Tutum ile Tiiketici Giiveni Degiskenleri Arasinda
Kurumsal itibarin Araci Etkisi

KOC F., 0ZBEK V., ALNIACIK U.

20. Ulusal Pazarlama Kongresi, Eskisehir, Turkey, 10 - 13 June 2015, pp.63-76
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